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eBay has high brand

awareness....
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-..but it’s not always
for the right reasons.
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In your own words:

“Deople still see us as their grandma’s auction house
and garage sale. We want to take steps to lift this
perception and make eBay a well-respected, top of
\ mind, and relatable brand.”
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So how can we re-build eBay’s brand & connect
you with a younger, more female audience?




Solution: BuzzFeed Has A Direct Line Into SE/THs

* Y Nearlx 70% of BuzzFeed’s 225NMM UU are Female
& & Over-i ing at 223 for Women 18-34
And these women are super-sharers of BuzzFeed
& & 21% of all articles shared on the web come from BuzzFeed

Sharing what they love or care about
Over halt post on social media to share their own experiences

“Millennials are unique in the way they
communicate and are self-expressive...Marketing to
them can be a challenge; however, millennials foster
emotional connections to brands.” (technomic)

Together we will make eBay a brand they care about!
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In Strategic Alignment with eBay:

BuzzFeed will develop a social video that puts eBay at the
forefront of a relevant conversation among SETH’s

SE/THs wiill discover the video on & off BuzzFeed,
transforming into brand advocates, who will share
on eBay’s behalf.

In the end, BuzzFeed will measure all aspects to

provide detailed engagement reports, including a
brand lift study, social listening and earned media.




VIDEO

Together we will accomplish:

Q Show people the connections between
objects and our emotions and stones.

Q Reach women and young people who are
interested in expressing their individuality.

Q Position eBay as a resource for people to find
unique things they will love.
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VIDEO

Now the fun part - The Ideas!

e Concept #1:
Men And Women Swap Clothes

$) Concept #2:
Vintage: Now And Then

. Concept #3:
Connecting Strangers On The Internet

o Concept #4:
People Open The Perfect Gift
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Men And Women Swap Clothes
Concept Description

What do your clothes say about
you? About society?

Every time we step out of the house we are held
up to society’s expectations on how we should
behave and look. This video challenges those
expectations by asking a group of men and
women to wear outfits that are categorized as
those of the opposite gender. For one day, these
men will wear dresses and skirts and the women
will wear masculine-styled shirts and pants.

They will capture their experiences on camera
and we will ask them about their expectations
before the experiment and feelings afterwards. By
the end of the video, viewers will think about the
norms enforced on clothing and how we can
allow each other to be ourselves.

The video's subjects will choose outfits that speak most to them,
much like how one shops on Ebay. We will spread a positive
message on how we identify ourselves through our clothes and
how Ebay can help us express ourselves.
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M And W Swap Clotl i BuzzFeeo L1111

Concept Inspiration

o "Women Wear Hijabs For A Day™

2,530,817
views

Similar to this sample video, "Men and Women Swap Clothes™ will be a social experiment for
people to face the expectations our culture holds us to, especially in terms of how we dress.
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Vintage: Now And Then
Concept Description

Aren’t you glad you didn’t throw
out all of your crop tops from the
90s?

Fashion trends come and go, but what'’s
interesting is that they often come back. This
video will be a visual study of vintage styles that
are in vogue and their origins. We will show side
by side comparisons of the trends as they are
worn today and how they were worn in their
original heyday.

A diverse cast of women will model the outfits
that cover a wide range of styles, from 1920s
flapper attire to 1990s grunge. We will also hear
why they enjoy wearing those fashions.

VIDEO

The video will encourage women to use Ebay to shop for new,
unique styles, especially those that have a vintage flair. They will be
inspired by the different ways the clothes can be wom as well as
the historical story behind the styles.

BuzzFeen
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Vintage: Now And Then EXE VIDE

Concept Inspiration
o "Women's Ideal Body Types Throughout History™

15,341,359

views

& ;

%

In line with the trend of videos on women's styles through history, “Vintage: Now And Then” will
be a visual-based piece on women's clothing trends specifically. We will see how the past
affects the present more directly and hear women's thoughts on these styles.
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VIDEO

Connecti _Strangers On The Internet
Concept D;sngiption

Some things feel like they were
made just for you.

This video will document an experiment in
which we create completely unique items and
sell them on Ebay. We will describe our
expectations of the prospective bidder based on

our assumptions of who would want the objects
we’ve created.

After someone has won our item, we will ask

them if we could meet and interview them to

learn more about their lives and why they placed

that bid. The video will reveal the personalities Ebay will play an integral part in this experiment as we connect
behind these Ebay users and show how with other people through the site. The video will also illustrate the
everyone has a story to tell. message that Ebay is a place where people can find one-of-a-kind

things they love.
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Connecting Strangers On The Internet SREYS

Concept Inspiration

(D "Americans Try Balkan Food With Their Uber Driver”

1,489,311
views

This sample video demonstrates how we will be meeting new people and hearing their stories.
We will forge a meaningful connection over an object and use it as an entrance into leaming
about their personality and history.
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VIDEO

People O The Perfect Gift
Concglptnegcerli‘ption

We all love the anticipation of
opening a gift.

So much so, that the phenomenon of
“unboxing” videos has become a staple of
YouTube. Unboxing videos capture a person
opening a new product and discussing its
details. In our video, we will have real people
make gift boxes for someone close to them and
we will document their “unboxing.”

These gifts will be purchased through Ebay and
will really speak to the recipients, who tell us
what the objects mean to them. The boxes can
elicit feelings of nostalgia and connection with
the gift giver.

Like a close friend, Ebay knows you and can offer you items that
are perfect for you. The video also taps in on the feeling you have
when you receive a package and connect with the contents for the
first time.

BuzzFeen
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People Open The Perfect Gift - EXE=Z3VIDED

Concept Inspiration

o "Kids Teach Us How To Say Thank You"
|

1,187,333

views

Similar to this sample video, "What's In The Box?" will be heartwarming and will feature gifts
that are intended for a unique individual. We will see real reactions from people and discover
the amount of meaning that can be behind an object.
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How it works...

Pre-Production
oot Gmomt Vo Tosmem
BuzzFeed Client BuzzfFeed Client
Post-Production

i EHO Q - o

Frst Edit Final Edit Final Edit &
Feedback Post-Production Locking

Client BuzzFeed Client BuzzFeed
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' J Distnibution Accelerates

Views & Engagement
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500+
Million
month

VIEWS

119
Million
YouTube
Subscribers
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eBay Leverages Our Robust Video Platform
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Videos live organically in our

Dear Kitten
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Video also lives in Facebook Video Player.
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Organic placement
on BuzzFeed:

Social
Thumbnail | _

Thumbnail

G0

The Do's And Don'ts Of Parenting
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Examples of Brand Integration

o "Dear Kitten"
r -":-_ | | ?_I:g y "‘HH.J_J

20,027,969
views

PRODUCT PLACEMENT

“Dear Kitten” is a video concept that stands alone without brand
sponsorship but includes subtle product placement of Friskies wet

food halfway through the video. The video includes a branded intro
card and title card before the endslate.

BuzzFeen

VIDEO

THEMATIC

The overall video concept addresses a theme set forth by the
brand: inventors and thinkers in celebration of Inventor's Month. No
specific product or brand message is mentioned but it leads into a
branded video endslate, driving to the brand’s video of choice.




Non-Branded Viral Videos...

‘“Women’s Ideal Body Types “f You Were Honest on Social “Things Men Are Tired of Hearing
Media” About Their Bodies”

IF YOU WERE HONEST ON SOCIAL MEDIA

YouTube
1.3M+ views
26k+ likes




